


We arc—

adventurous warriors,

kinetic spirits &
risk seekers




4| IDEATION

Brainstorm of Paraguay’s
flora and fauna.

7| SKETCHING

Second phase in brand design
through sketches and doodles.

Refinement of 4 unique logo
types for Paraguay.

é 10| POLISH

\ ‘ 14| ESSENCE & ENERGY

o_ Development of brand identity
4 4 through patterns and shapes.
'. 18| PACKAGING
m Ideation and development of

brand packaging.

5 % 20| CREATION

Paraguay's business cards,
brand book and packaging.




6 | PARAGUAY
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ogos aren't born out of

thin air and neither are
successful brands. The first
step in my process involves
creating a word list that focused
on three distinctive aspects of
Paraguay—Flora & Fauna, The
People, and Diverse Cultures.




O nce my ideas hit the
paper, it was time to start
letting my creativity go wild.
This process involved creating
unique typefaces, symbols

and minimalist design. My
ideas were a blend of words
and imagery from Paraguay's
people and rich Guarani culture.

PARAGUAY | 9




10 | PARAGUAY PARAGUAY | 11



ketches become the
foundation for the 4 logo PARAG“AY
types. Once my top 4 ideas

were chosen, the next step
was to scan and cut, kern and

morph these ideas in Illustrator
in order to generate the: (3] (4]

1 Wordmark
Lettermark

Combination mark

whhille
RNadRadiGUdY

And Emblem logo
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E very brand needs a
unique identity that can
help elevate the logo to the
next level. The creation of
Paraguay's brand required a
unique take on its native and
indigenous culture. The first
step to create this identity was
sketching imagery that could
be transformed into unique
shapes and patterns. The
inspiration came from ritual
symbols, weaving shapes,
animal silhouettes and more.




adventurous
== WAIrLors =~




nce the unique brand was

developed, the next step
was the creation of custom
packaging with a hint of the
identity. The first product was a
bag that could be used by the
adventurous warriors along with
a water infuser. Both of these
were custom die cut designs.
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he first impression of

Paraguay was to showcase
the brand in a modern, energetic
and friendly way. With the bright
and colorful spirit, | decided to
crop the toucan logo in a way
that the viewer could interpret it
in their own way. The back of the
card showcased the Las Olas
pattern—which brought back the
sense of fun adventure.

\ paraguay

ISABEL
MANCILLA

recreation specialist

503.334.7386 x144
isabel@goparaguay.com
goparaguay.com

123 nw palma st.
portland, or
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he development of

Paraguay's identity included
the creation of Paraguay's brand
identity guide, color palette,
product packaging, business
cards and the bag design.
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